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Impact:

Travel is most satisfying when you set off with an open mind. As the online travel (o)
marketplace GetYourGuide has quickly discovered, the same applies when it X3 2 5 /O

comes to pushing the boundaries of what paid search can do for your growth . . .

strategy. Using feed-based ads to bring experiences to life on the SERP Boost in CTR Reduction in CPCs vs

GetYourGuide saw immediate rewards. standard text ads

Read the full story >> “We can see how effective this format is at differentiating GetYourGuide from the ten or so blue links that appear on the results page. We're able to
communicate much more of the feel of the experience and what we can provide. There’s just so much more we can experiment with.”

David McNair, Senior Paid Search Marketing Manager, GetYourGuide
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Data source: New Look Intemal Data, 2021 to 2022, Microsoft Advertising. Great relationships start here.


https://www.getyourguide.com/?cmp=brand&cmp=brand&campaign_id=377149004&adgroup_id=1252344215476937&target_id=kwd-78271748487212%3Aloc-92&match_type=e&ad_id=78271613793178&msclkid=bc197d75eb2c1f3506e61916a8430c42&loc_physical_ms=92&feed_item_id=&keyword=getyourguide&partner_id=CD951&utm_medium=paid_search_brand&utm_source=bing&utm_campaign=ct%3Dbrand%7Cln%3D29%3Aen%7Ctc%3Duk&utm_term=getyourguide&gclid=bc197d75eb2c1f3506e61916a8430c42&gclsrc=3p.ds&utm_content=ct%3Dbrand%7Cfn%3Df1
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