
Advertising 

Casa del Libro opens a 

new chapter in 

performance 

Learn more

Microsoft Advertising. Great relationships start here.

https://about.ads.microsoft.com/en-us/insights/stories/CasadelLibro


Case study overview

Customer: 

Casa del Libro 

Industry:

Retail 

Country:

ES

Date:

June 2022

Feature focus: 

Microsoft Audience Network

Impact:
Spain’s leading bookstore chain adopts the Microsoft Audience 

Network, resulting on a big increase in their volume of 

transactions at a very strong CPA and a very good Return on 

Advertising Spend (ROAS).

“We get more exposure and more impressions for our bestselling titles – and that plays an important role in helping 

to attract new customers” 

–Irene Martin Tamayo, Paid Media Manager, Casa del Libro 

3x
Lower

CPC’s

33% 
Increase in 

conversions

Data source: Casa del Libro Internal Data, 2022. Microsoft Advertising. Great relationships start here.

Read the full story >>

https://www.casadellibro.com/?utm_source=Bing&utm_medium=cpc&utm_campaign=marca&utm_content=153&campaignid=377598943&adgroupid=1254543319942747&feeditemid=&targetid=kwd-78409251777685%3Aloc-170&matchtype=e&network=o&device=c&devicemodel=&ifmobile%3A%5Bmobile%5D=&ifnotmobile%3A%5Bnotmobile%5D=%5Bnotmobile%5D&ifsearch%3A%5Bsearch%5D=%5Bsearch%5D&ifcontent%3A%5Bdisplay%5D=&creative=&keyword=casa%20del%20libro&placement=&target=&adposition=&msclkid=8b860047d68e1dd5081c62d0e66b46e1
https://about.ads.microsoft.com/en-us/solutions/microsoft-audience-network
https://about.ads.microsoft.com/en-us/insights/stories/CasadelLibro

